
 
 
 

 
 
 

Position:​ ​ Marketing Coordinator 

Direct Report:​ Director of Advancement 

Evaluation: ​ ​ Annually by the Director of Advancement​  

 
Job Summary 

The Marketing Coordinator is a valued member of the Pella Christian Advancement Team and plays a 
vital role in advancing the mission of Pella Christian Schools. Through compelling storytelling and 
strategic communication, this position helps share the impact of Christian education and highlights how 
God is at work through the students, staff, families, and supporters of Pella Christian. 

Working collaboratively with the PC Advancement Team, the Marketing Coordinator captures and 
communicates the stories that bring the Pella Christian mission to life. This role combines creativity, 
relationship-building, and strategic marketing efforts to engage current families, prospective families, 
alumni, donors, and the broader community. This is a highly relational and rewarding position that 
directly contributes to the growth and vitality of the school by celebrating God's faithfulness, sharing 
stories of transformation, and inspiring others to invest in the mission of Christian education. 

 

Qualifications: 
●​ Experience, Training, and Licensure 

○​ Bachelor’s degree preferred 
○​ Experience in marketing preferred 
○​ Knowledge of Adobe Creative Cloud platforms preferred 

●​ Professional Profile 
○​ Must demonstrate personal faith in Jesus Christ as Lord and Savior.  
○​ Active member/regular attendee of a Bible-believing church. 
○​ Understanding of and agreement with the mission, statement of faith, philosophy and 

pedagogy of Pella Christian Schools, including the Reformed perspective. 
○​ In agreement with the Pella Christian Statement of Faith. 
○​ Passion for Christian education and Pella Christian Schools in particular. 
○​ Communicates professionally & effectively both verbally and in writing. 
○​ Excellent interpersonal, organizational and time management. 
○​ Works as a team player to accomplish goals. 
○​ Is proactive and seeks ways to add value to the school community. 
○​ Willing to work a flexible schedule as needed to assist with events. 
○​ Characterized by integrity and maintains confidentiality. 
○​ Committed to excellent customer service. 
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Responsibilities: 
1.​ Marketing 

a.​ Marketing Plan—Develop and implement a comprehensive marketing plan for the 
school. 

b.​ Word-of-Mouth Marketing—Develop and implement an effective word-of-mouth 
marketing strategy that will create internal and external buzz for the school. 

c.​ Web-Based Marketing—Provide oversight and leadership to the school’s website by 
regularly updating the content, news and videos. In addition, utilize web-based 
marketing strategies to increase the online presence for the school including the 
effective use of social media sites and search engine optimization for the website. 

d.​ External Marketing—Develop and implement an external marketing effort that will 
generate increased awareness for the school within all of its target constituencies 
including parents, staff, grandparents, alumni, donors and friends, as well as within the 
community. 

e.​ Events—Assist with event marketing for admissions, retention, advancement and 
marketing including open houses, re-enrollment, etc. Assists the Connections Committee 
parent group in building connections with staff and new families. 

2.​ Communications 

a.​ Internal Communications—Provide a consistent, timely and compelling flow of internal 
marketing communications to the current parents through the use of mailings, the 
school’s website, social, email newsletters, and other strategies. 

b.​ External Communications—Provide a regular flow of external marketing communications 
to all constituent groups through the use of mailings, the school’s website, social media 
sites, print and email newsletters, and other strategies. 

c.​ Story Telling—Tell the Pella Christian story and the value of Christian Education through 
effective writing, video, photos and graphic design. 

3.​ Other Duties 
a.​ Perform other duties as assigned by Direct Report. 

 
Work Policies, Salaries, and Other Benefits 

●​ Hourly position, based on experience 
●​ Regular hours during the school year may include three days per week, with flexible hours 

during the summer. Scheduling can be tailored in partnership with the successful candidate to 
accommodate both school and employee needs. 
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